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Application of Marketing Statistic (2109102)
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The objective of the course is to introduce the
business statistics and data analysis to
enhance the ability of making decisions. The
following topics will be discussed: collecting
and arranging statistical data, measures of
central tendency and dispersion, introduction
to probability, random variables and types,
estimation and testing hypothesis, correlation
and simple linear regression, and variance
analysis with applications in business and
using a statistical package (such as SPSS).
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